
A series of two ads over three years: the first ones on a white back-
ground, the second series on the color background.

This series of EVSCO ads were created in-house on a Mac. 
These ads scored highest of all ads and outperformed large pharma 
company ads in Read-Ex and Ad-Q measures for greatest recall and 
response in two industry leading publications.

Simple, clear messaging. Later ads included a coupon offer for free 
product with purchase to drive direct response to EVSCO as we of-
ten did not know which veterinarians were buying the product.












